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Examining the attitude of hungarian consumers to the film industry
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In my study, I examined the attitude of Hungarian consumers towards the film industry. The film industry is a constantly changing, expanding and developing industry. First I examined the streaming industry and its effects on cinema and cable television. After that, I took a closer look at the effects of trailers and movie posters on the consumer.
Streaming is a growing part of the media and entertainment industry. It is one of the newest forms of the digital media industry. Stemaing outbrave Hollywood and television. In February 2024, around 1.8 billion people worldwide were subscribed to a streaming service.
Developing marketing strategies is one of the key tasks in the film industry. The trailer is one of the most important elements of the marketing mix of films, which can be used to position the film on the market. Posters and billboards are another important means of marketing and advertising. Posters attract the consumer's attention and inform them.
For the first time in my thesis, I prepared a literature review. After that, I examined the results of the focus group interview I conducted. Then I analyzed the consumer responses to my self-made questionnaire. According to my results, cinemas are more threatened by films produced by Hollywood, which are already considered mass goods, and which are less and less liked by consumers, than the expansion of streaming. Cable television, on the other hand, is in great danger due to the spread of streaming providers. According to my results, trailers have an impact on the consumer. Movie posters are attention-grabbing and contain all the important information.



