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The Network Externalities and Effects in the Franchise and Streaming Market
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The paper examines network-associated market failures. The research problem was the presence and impact of network externalities and effects on markets. The study aims to answer the following question: How can the demand and supply sides of a market be represented using the network science experiences to simultaneously represent the different externalities and effects? The literature review contains relevant economic and network science research articles and publications, which significantly contributed to establishing a simple theoretical model. In the Bipartite Demand-Supply Model, the network externalities and effects were presented simultaneously. The research reveals that network externalities on the demand side and network effects on the supply side are present not only in the information technology sector but also appear in many other markets that form different networks. The mentioned externalities and effects can be simultaneously found in the case of certain market participants. During the research, I have attempted to provide a dynamic representation of both the demand and supply sides, so it is possible that the different externalities and effects appear in spaces where they actually influence the market. The principal goal of the research was to synthesize the literature review and create a theoretical model that could promote similar analyses in the future.



