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The impact of the marketing mix and motivation on the purchase intention of organic foods
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The market for organic foods is growing exponentially today, capturing the attention of many researchers and agricultural entrepreneurs. However, Romania does not play a leading role in this growth, as organic products account for only 2% of the total agricultural area at the national level (Radulescu et al., 2021). This lag suggests that Romanian consumers face barriers in their intention to purchase organic foods. The aim of this research is to explore the factors that help understand the purchasing decisions of Romanian consumers regarding organic food. Understanding these factors could help Romania catch up with leading countries in this sector.
This study uses the TPB (Theory of Planned Behavior) model to analyze the effects of motivation (health consciousness, social responsibility) and marketing mix factors (product attributes, price, distribution, communication) as drivers of Romanian consumers’ intentions to purchase organic foods. Additionally, the relationship between attitude and subjective norms from the TPB model and purchase intention will also be examined. Based on previous studies, the research methodology will employ a quantitative survey approach.
The results will demonstrate the extent to which psychological and motivational factors, along with the elements of the marketing mix, influence consumers' purchase intentions for organic foods. Furthermore, the findings will reflect whether Romanian consumers' intentions to purchase organic foods are positively or negatively affected by attitude and subjective norms.
The outcomes of this study will provide significant insights for marketing researchers, professionals, and agricultural entrepreneurs, particularly in improving organic food consumption in the context of the emerging Romanian market.
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