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The birth of the MIRAGLANCE beauty small business and its entry into the international market

Keywords: birth of a small beauty business and its entry into the international market.
The main objective of the thesis is to prepare a comprehensive business plan for a small beauty business.
The analysis focuses on business and financial planning, entrepreneurial motivation, and innovation and market adaptation.
Initially, the thesis discusses the key factors of entrepreneurship, entrepreneurial motivation, and what factors and life situations lead a young entrepreneur to start a business on a theoretical level.
In the case of the MIRAGLANCE small business, the thesis details how to successfully position a business in the beauty market by focusing on sustainability, naturalness, and the production of environmentally friendly products. The company's distinctive features, such as naturalness and environmental friendliness, are not only in line with current consumer expectations, but also provide the company with a unique market position.
The thesis contains a thorough business plan, which is not only beneficial for a company in the initial stage, but also plays an important role in the future by recognizing market trends, reducing potential risks, and continuously refining the management of the business. The success of a business startup depends not only on the originality of the idea, but also on an accurate assessment of market needs and a well-planned business strategy, as well as continuous innovation and adaptation.
In terms of the relevance of the thesis, it can be said that, thanks to today's trends and consumer expectations, the types of products positioned by the company are achieving huge success in the market, and by the way, further trends also show that this is continuously growing, so high interest can be predicted.



