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Marketing strategies and challenges of the culinary elite in Budapest
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The aim of this thesis is to investigate in depth the marketing strategies and problems of fine dining restaurants in Budapest within the framework of service marketing, experiential marketing, consumer behaviour, experiential spaces and lifestyle models. The theoretical background analyses the specific characteristics and challenges of the fine dining segment, showing how premium services influence consumer experiences and how the lifestyle of target groups shapes market dynamics. Based on the principles of service marketing, fine dining restaurants in Budapest should take into account the specific needs and expectations of their guests, while experiential marketing emphasises the importance of highlighting the guest experience, which creates opportunities for gaining a competitive advantage. The study of consumer behaviour helps to reveal the factors that influence guests' decisions, while the concept of experiential spaces emphasises the role of communities around gastronomic experiences. Lifestyle models analyse how different socio-cultural factors influence attitudes towards fine dining restaurants. The primary research involved in-depth interviews with different stakeholders, such as restaurant owners and managers. The purpose of the in-depth interviews is to explore the practical application of the theoretical framework in order to provide a comprehensive picture of the marketing strategies and market challenges of fine dining restaurants in Budapest, offering opportunities for future improvements.



