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Evaluation of the effectiveness of logistics and supply chain management to enhance customer satisfaction in the fast-food delivery sector
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This systematic literature review explores how logistics and supply chain management (SCM) practices can enhance customer satisfaction in the fast-food delivery sector. It delves into key questions such as how delivery times and order accuracy impact customer experiences and examines the logistics strategies adopted by fast-food service providers. Additionally, the study looks at theoretical frameworks to better understand the connection between SCM practices and customer satisfaction, the role of service quality in shaping perceptions of logistics efficiency, and how technology can optimize supply chain processes.
The research process began with an initial keyword search, identifying 1,099 articles from ScienceDirect and 270 from Scopus. After eliminating 14 duplicate articles and applying strict inclusion and exclusion criteria, the pool was refined to 114 articles. A deeper screening based on titles further narrowed this to 44 articles. Guided by the PEO model, open-access articles from the Scopus and ScienceDirect databases were selected through a PRISMA screening process and analyzed in detail.
This study provides actionable insights and practical recommendations for local fast-food businesses. By pinpointing the key logistical factors that shape customer experiences, it offers valuable guidance for improving service quality and operational efficiency. With these findings, fast-food providers can better understand how to enhance their logistics operations and deliver greater satisfaction to their customers.



