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PERFORMANCE OF FAMILY AND NON-FAMILY BUSINESSES IN THE HUNGARIAN AUTOMOTIVE INDUSTRY
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The automotive industry is a key sector of the Hungarian economy, which has been continuously developing in recent years. It is one of the most prominent areas of manufacturing, as it significantly contributes to exports, job creation, and technological innovation. Currently, investments worth more than HUF 8,000 billion are underway in the industry. There are numerous interesting differences between family-owned and non-family automotive companies that influence their operations, strategies, decision-making mechanisms, and long-term goals. Our study aims to analyze the situation and performance of family-owned and non-family companies engaged in road vehicle manufacturing in Hungary during the 2019–2023 period. Our analysis is based on data from the OPTEN database, where companies engaged in road vehicle manufacturing in Hungary were filtered. The analysis included financial statements and other relevant information from 204 companies. In the study, we evaluated liquidity and performance indicators used in the industry to analyze the economic results of family-owned and non-family businesses over the five-year period. The research aims to identify key trends and uncover differences reflected in the financial statement data of family-owned and non-family companies. The survey results contribute to understanding the financial performance differences between family-owned and non-family automotive companies, particularly in terms of sustainability and competitiveness. The findings provide important insights into the differences in managing corporate crises (e.g., COVID-19) and adapting to market trends. This research thus offers valuable information for academic, business, and policy decision-makers alike.



