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THE ROLE OF COLOURS IN THE SUCCESS OF BRANDS
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Nowadays, consumers' purchasing decisions are increasingly influenced by emotional and visual factors, going beyond merely meeting functional needs. It can be stated that visual elements, especially colors, have a significant impact on purchasing decisions, which is also true in the case of chocolate brands' packaging. The aim of this thesis is to explore how the color scheme of packaging and brand recognition influence consumers' taste perception, price perception, and product preferences. The first two chapters of my thesis present the important role of branding and the basics of color psychology, highlighting the key role of visual elements in market competition. In the third chapter, I present my primary research, in which I conducted in-depth interviews with 12 members of Generation Z to answer my research question and draw conclusions based on the findings. According to the results of my research, the color of chocolate packaging and brand recognition significantly influence consumers' taste perception, price perception, and preferences. Well-known brands evoke stronger associations, while the color of the packaging directly affects impressions of taste and quality. Together, these elements shape purchasing decisions and the perceived price-value ratio, enhancing the market success of the products.



