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The retail market of books in Hungary - Hungarian customers' omnichannel book purchase behaviour and prefernces
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The following research is about the retail market in Hungary. In this regard I start with a brief historical overview, and then I present the current situation in terms of book reading and buying habits. Already from these I could draw some very interesting conclusions. Then I analyse and briefly present the two largest current book retailers activities, Libri and Lira. Afterwards, I explain the necessary concepts by means of a literature review to prepare my research.
The main research objective of my thesis is to gain a better understanding of the customer journey, i.e. the processes a customer goes through when buying a book, and the most typical behaviour of book buyers in Hungary. I wanted to research which are the places and platforms where retailers can reach their customers the most. I also wanted to find out to what extent the "need for touch" (NFT) phenomenon is present in the case of books, and to what extent impulse buying is typical of book buyers.
I conducted my research by means of an online survey, because this way I could reach as many people as possible and get some general answers to my research questions. I have put my questionnaire out in book groups, and I managed to collect responses from 665 people who were interested and involved in the topic.
During my research I came up with several interesting findings. I found out that consumers in Hungary are already demanding omnichannel options. In addition to traditional and online shoppers, showroomer, webroomer, smart shopper and omnishopper groups have also emerged. Perhaps unsurprisingly, omnichannel behaviour is mostly seen as getting information online (mostly using a smartphone) and shopping in a physical store (i.e: webrooming). It also turned out for me that book-loving people really like book groups, forums and platforms, so it makes sense for booksellers to have a presence here. NFT and impulse buying can also be shown to be present in the book trade. NFT is obviously of particular importance for traditional/traditional buyers. However, impulse buying occurs for many online and offline shoppers, and even more often for those who are members of book groups.



