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Virtual Mall or Danger Zone?
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In an ever-faster world, more and more consumers are choosing to shop online. This trend can be attributed to the continuously advancing technological infrastructure and the pandemic that began in 2019, which further spurred the spread of e-commerce. Consequently, a question arose in my mind: how aware are consumers of the potential dangers and fraud risks associated with online shopping, and to what extent do they trust online shopping?
In my research I looked at the potential of the B2C (Business-to-Customer) model to protect consumers. First, I used secondary data to map the risks of online shopping and the potential for scams. I used statistical data and literature.
Subsequently, in my primary research, I analyzed consumer behavior through focus group discussions using qualitative techniques. I chose this method to gain a comprehensive understanding of the topic by first gathering insights from a smaller group of experts. Through guided questions, I examined the risks perceived by different target groups regarding online shopping.
My observations show that there are differences between different age groups. For older age groups, IT and financial literacy is gradually declining, and with IT confidence in online payments.
Additionally, I used a mixed research method by analyzing online consumer reviews. For this, I used a reputable domestic e-commerce website frequently mentioned during the focus group discussions. Content analysis clearly revealed consumer dissatisfaction with the platform.
To conclude my research, I conducted a quantitative survey. The hypotheses for the questionnaire were based on previous research and literature. With this sample, I was able to validate the claim in the literature that men are more likely to spend larger amounts during online shopping.
Online shopping undoubtedly opens new opportunities for consumers but also carries risks. It is crucial for buyers to be aware of these dangers and receive adequate protection, especially older age groups who have less confidence in the security of online transactions. In the future, raising awareness and enhancing protection will be essential for ensuring that the online marketplace truly becomes a reliable trading environment.



