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Empirical research of online shopping habits and web interfaces on the example of a wooden toy trader

The spread of the Internet had a significant effect on the life of corporations because nowadays the World Wide Web is an essential advertising and marketing surface for them. As a result since 2004 Web 2.0 services made possible for competitive companies to introduce their online sites.
Operating a user-friendly online site needs continuous development and maintenance. This TDK research aims to demonstrate the webshop of a wooden toy trader company, focusing mainly on its remodeling and developmental steps. This webshop was developed at the end of 2007 and was very simple and elementary regarding graphics and administration.
For the remodeling of an online surface and to make it more user-friendly it is advisable to ask the opinions of its users. To involve as many users as possible an online questionnaire is necessary. From the results of it we can get acquainted with developing points and general online customer behavior.



