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Main goal and basic question of my research was to clarify the precise definition of a very current term, sustainable development, concentrating on winery section.
Reflecting the opinion of 22 persons my summary shows how difficult is to define the concept of sustainablity. Among the respondents there were vinegrowers, internationally honored traders, marketing experts and other professional stakeholders. Primaryly my research reveals the opinion of these interviewed experts, we explored the practical aspects and interpretaions of sustainable development.
Intending to complete the research, a survey has been made, in which 194 people participated through internet.
I felt at least to attemp within the frames of this research to outline the future opportunities of the practicable application.



