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The service aspect of the concerts, Focus on the consumers

My essay examines the theoretical framework of the services. My research, beside the review of the background of the service marketing, investigate the psychological and sociological aspects of the concerts. After the research of the theological background, I analysed the factors which influence the formation and the quality of the concert experience from the side of the organizer and from the side of the community which takes part in the concert. I used qualitative research (blog analysis). The experience given by the concerts is in close relation with the self concept of the people. The concert is the stage of the self presentation. People use rituals for this self presentation. The purpose of my research was to discover the factors which can be used to grab the attention of the consumers. Hereby, a higher level of the consumer’s satisfaction can be realised.



