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Shocking Advertising

Honorable Committee!

With my Co-author we tried to choose an area, which can be a really actual discussing topic and interesting area in the 21. century. That is why we selected the so-called Shocking Advertising to be our topic for further examination. During the preparations of our assignment we made efforts to give a totally clear and relevant picture about the formation, development and the increasing significance of these kinds of advertisements. We felt very important to give information about all types of Shocking Ads in order to create a complete picture about this topic (and its elements) for the Reader. (For instance: excessive sexuality, humiliation, violence, death or anything else which is shocking or deterring).

In our view, this assignment perfectly reflects on those elements which express what is the punctual aim of these kinds of ads and which are the useful tools which helps to carry the objectives out. With this information we could start the most important part which is the Primary Research. We chose the Y generation to be our target group and we used the depth interview technique to get relevant information from the respondents. The reason was that this segment is the mostly involved group, because these ads try to target mostly this generation in our view. We made fourteen depth interviews and in this topic this is the most effective form of questioning, because we can get relevant answers for deeper questions and hidden information.

Our aim was to examine the current situation, the degree of acceptance of Shocking Ads among our segment. We can bravely state, that we could carry out a very successful and useful research in this topic and due to this we could make very interesting consequences. With examining the different parts of Shocking Ads separately, we were able to measure those parts which can be followed and used and the other ones which are totally refused and deterring. We could get a picture about this area, which represents the Shocking Ads' current situation and acceptance in Hungary, among the examined Y generation.

In our point of view, there are a lot of opportunities on this field of research. That is why this assignment can be a great starting material in order to make further researches which would lead to more representative and deeper results. We hope this résumé will make a positive cheer to examine and read our assignment.

Lea Szalaiova
Daniel Visy



