
	[bookmark: nev]ÁGNES SERÉNYI
Marketing
MSc, 1. semester
University of Pécs
Faculty of Business and Economics
	






Supervisor:
	Mária Törőcsik Dr. 
professor, PTE KTK




Generational dialogue in purchasing decisions

The basic aim of this study is to examine the generational dialogue between university students and their parents in the issue of purchasing. Both the theoretical and practical parts focus on the examination of generational marketing and purchasing behaviour. The study analyses the purchasing behaviour in general, it explains the related definitions to generational marketing and the changes in generational studying as well. It studies the trends in men’s and women’s purchasing behaviour, furthermore, it includes the different generational classifications. In the practical part I have applied two research methods – questionnaires and in-depth interviews – which have helped in testing the hypotheses; then the conclusion contains the summary of the results. One of the most important conclusions is the fact that parents and their children influence each other during shopping. The questionnaires have revealed the categories where this influence is observable, while the in-depth interviews have pointed out the special cases and purchasing situations. In my opinion, this study gives proper direction to the purchasing attitudes between generations.



