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Web series' role in the new media environment

In this OTDK work, I examine the web series in a marketing perspective. I search for answers to the questions, whether web series have a future in our country, and will they replace the series broadcasted on television or not. I based my study on media supply chain and the windowing phenomenon. For a theoretical background, I compare the world’s largest web-series watching segment in the United States with Hungary. In my primer research I map the popularity of web-series in the generation of youth, by using an expert in-depth interview and a special focus group. I also mention the usage „crowdfunding” and „crowdsoursing” systems in Hungary. I deduce the new opportunities provided by the web series in the marketing based on examinations on all of this.



