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The effect of the packaging color to consumer choice

The color is one of the most important aesthetic, eye-catching and informative attribute that can impact consumers detection and mood, therefore it directly influences the buying habits. Beside the commercials, business atmosphere, and the profile of the brand it appears on the package as well, thus predicting the quality, the price and also the brand itself. Today, the color preference researches are increasingly emphasized, thus increasing the likelihood of purchase. My disquisition's aim is to understand the impact of colors on purchase decisions, the influenceof them on the selection process. During my secondary researces I examined the color marks of chocolates, and a sweet consumption survey were analyzed. I answered my research questions by an inquiry put through an arbitrary sample, whereby- with the method of deception- responders tasted bonbons wrapped into various colored package, and by a questionnaire I measured that how the favorite color, or the colors related associations (especially the taste) define their decision.



