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Econometric analysis of the European and Hungarian market of used cars

In this paper we analyze used car prices found in the European and Hungarian markets and their possible explanatory variables. We had separate databases for the areas, so the analysis is conducted in two separate parts as well. First we look at descriptive statistics (and maps) of the European data and find that there are large differences in mean prices, but this is somewhat explained by income in the area. Cars from local brands are more often advertised. The next step is the econometric analysis of the data: properties of the cars are usually significant and have the expected sign. We find that in some countries there is indeed a home bias, and we also see that cars reaching 100~000 kilometers suffer a significant price decrease. Results in Hungary are similar.



