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The Online Consumer Behaviour Changes among the Youth

The confidence in online shopping has been chosen for the topic of my thesis, based on the Student Research Competition (Országos Piackutatási Diákverseny – OPDV), held by the Corvinus University of Budapest and the Ringier Publishing National Market. In this year the task was a database analysis, prepared by the NRC Ltd, It was the so-called Visitor Media Research (VMR), online media research in 2010. Its theme was a study of relations between the online media consumption and online shopping behaviour within the target group of age 15-39. The main objective of the task was to explore the relationship between the e-commerce market and the media industry, by this helping the media industry to provide appropriate services to be available for the audience.
The research goal was to evaluate what affects the confidence or distrust in online payments and to investigate the underlying attitudes of accepting or rejecting online shopping, what specific nature this age group has, what the main characteristics and what their interests and preferences are.
The aforementioned database has been analyzed by using multidimensional mathematical, statistical procedures (SPSS), and as a result of this investigation we learned that the main factors are the socio-demographic characteristics, Internet usage patterns and the susceptibility to advertising.



