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Corporate Social Responsibility, promoting environmental awareness in Hungary

This essay is dealing with the theory of the social responsibility of companies (Corporate Social Responsibility – CSR) and moreover, it is representing the pragmatic of a Hungarian company as an example. The European Green Paper’s definition is the following: “The CSR is a form of corporate self-regulation integrated into a business model. CSR policy functions as a built-in, self-regulating mechanism whereby a business monitors and ensures its active compliance with the spirit of the law, ethical standards, and international norms.” (European Union, 2001, pg. 6.)
During the research programme, the responsible marketing participants’ maintainability is studied from view of their activities, like recycling, renewable energy sources and lastly the method of becoming social contractor of a company. To study the different literary sources proved that the investigation of the environmental attitude of the corporation is difficult because there are many sub-elements and their relationship is quite complex. Base on this fact the focus is on an important area of this topic which is going to be reviewed in the essay. This outstanding field is, namely, the environmental and socially responsible attitude, and furthermore, the popularity of the company management in Hungary.
By the company, the implementation of the e-conferences, which are realized by the corporation, are studied in environmental and social point of view. The first aspect is that the usage of video conferences how influences the eduction of the pollutant materials and the changing of the measure of the waste in compare with the traditional conferences, and secondly, how it relates to the harmony between job and private life, and additionally, it is will be represented how it influences the size of the ecological footprint.
We are inventing a RIO calculator which based on the economical and environmentalism advantages of the usage of video conference system, furthermore numerical savings statements. The aim is that the studied company tries and receives the invented software bundle. In that way we induce the inquiring companies’ manner change and we encourage that the environmental attitude become wide-spread in Hungary.



