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Analysis of the market success of a new product in marketing point of view

The introduction of a new product to the market until all of them risky enterprise. The first consumer product, the expected reactions of competitors, and the first steps have great influence on the future destiny of the product. After a successful launch of the first experiences is much easier to fine-tune some elements of the product made​​, as perceived by customers, to correct deficiencies identified.
During my writing, I'm searching for the answer to the impact on customers and competitors, introducing a new product. These data and other secondary data sources its'll retrieve. Completion of the research and experience do I filter out the information, which I can specify that a new product is introduced, what marketing methods and techniques are needed to ensure that the product is out of place in the market. The resulting product market survey and analysis of the cast, on the market for supply of search and evaluation, and information regarding the mapping requirements.



