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THE ANALYSIS OF SALES OPPORTUNITIES OF BIOCOSMETICS ON THE MARKET

The basic goal of the research is the analysis of sales opportunities of a special product group, biocosmetics and toiletries. The study answers the question of the suitable product positioning though the elements of marketing-mix, and shows the changing of the demand of the potential consumers.
According to a recently published study, 22% of the people consuming organic food on a regular basis find it important to intend to use products made from natural materials in body care and hygiene, however, there is a low supply on this market. The consumers nominate as drawbacks of increasing purchase the lack of supply and the high purchaser price. The research also examines whether it is possible to reduce the cost of manufacture of products to bring in the products for a lower price. It is extremely important because the consumers are often uncertained in connection organic products, typically, they don’t try an organic product due to its high price. An implement of reduction of this risk is the application of the suitable market price.
The research consists of three essential parts. The first one is a secondary research based on the analysis of the recently published national and international studies. The second one is a primary, quantitative research evaluating the recent and potential consumers’ needs in a questionnaire form. It shows the target market on the basis of demographical points, and it compares the results of the previous research to the current data. The third one is a product development on the basis of the consumers’ needs which gives an answer how to meet this requirement. The ingredients of a hand cream and a natural soap were developed, and these products were prefabricated in laboratory conditions.



