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Corporate Social Responsibility among the Cameramakers

The aim of my paper is to analyze the corporate social responsibility among the camera producers, with the introduction of the good side and wrongdoings of the companies. Although most of the companies think of the activities and reports connected with corporate social responsibility as part of the marketing, I do not analyze these activities from that aspect.
 
In the first part of my paper I will generally introduce the sustainable development and the corporate social responsibility and the instruments in a few word which are connected to these. After these I will write in short about the market of cameras at global level in 2010 and the situation of the Hungarian electronic industry. Then I will touch upon where and which level spreads the thought of the corporate social responsibility among the camera makers. Afterwards I will analyze sustainability of the companies through five enterprises (BenQ, Braun Phototechnik, Hasselblad, Nikon, Polaroid) according to the evaluation system of Gergely Tóth. After that I will analyze the report of the Nikon as one of the market leader companies. Because there are not just good things in this industry, I will show the dark side of the companies’ activities. In the end I will show some ranking system in short.



