
	[bookmark: nev]KINGA KOSÁR
Commerce and marketing
BSc, 5. semester
Széchenyi István University
Kautz Gyula Faculty of Economics
	BARBARA TÓTH
Commerce and marketing
BSc, 5. semester
Széchenyi István University
Kautz Gyula Faculty of Economics


Supervisors:
	Makkos-Káldi, Judit PhD.
assistant professor, SZE GK

	Huszka, Peter Dr.
associate professor, SZE GK

	Platz Petra
professor, SZE GK




Saving traditions in Hungary – Hacacáré Festival

In this study we executed a brand-new Hungarian music festival which focuses on the traditions. Its specialty is that all the performers, so as all the suppliers are Hungarians, just like all the stakeholders of the festival deal with Hungarian products, and solely with inland service providers will be cooperated with. The plan of this festival is part of a nominal project, so this paper can be considered as a feasibility study and action plan.
The goal of the study is to create a detailed plan of a yet non-existing festival, and to discover the available partners. Parallel with this we conducted a primary research. The survey was about to examine the attitude and wishes of the potential audience.
The theory summarizes the national and international literature regarding event mar-keting and management, in which we emphasized the HIPI theorem and the 7Ps. We high-lighted the capacity – and the payment management. We conducted background analyses in order to enable to draw up the technical parts well.
The practical elements consist of several statements. These conclusions are the results of the quantitative survey which gauged the festival visiting habits. The festival with its schedule, the offers of the suppliers and the promotion campaign is also developed in this pa-per.
The cost plan at the end of the study shows the calculations about expenditures and the estimated revenues.



