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My paper is about the redefinition of Budapest as a tourism product in order to generate an eco-friendly city marketing. The analysis focused on the process of the international integration, and the innovations which help Budapest to create an environmentally aware destination. My aim was to answer how the offer expansion influenced the tourism of Budapest and if the tourists motivated by the eco-friendly innovations. I mentioned the meaning of extant eco-friendliness and possibilities which enable and satisfy the tourists’ wants. I also studied the works of different organisations including the provision of European Union, the Hungarian government and Budapest’s local government, which all have their concerns on the sustainability.
According to the research, I based on international and inland best practice examples to demostrate how these developments work in practice. Eventually I presented how these developments, which affect the haunted districts and the suburb too, utilize for the good of tourism.
First and the last, with my Scientific Students' Associations’ writing in my paper I attempted to find out if it was possible to expand the demand of tourism of Budapest by reform its offer by the eco-friendly marketing devaces. Also, i tries to investigate if Budapest was capable or not for integrating international standards by the help of its new developments.



