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Reality shows in Hungarian media

This research based on the analysis of a popular Hungarian reality show: Való Világ (Real World). The paper’s purpose is to analyse this divisive genre. In every year, this programme will have more and more viewers and gives the world more and more “celebrities”. And the show must go on in the next year successfully. This paper tries to examine the programme’s social concerns, and presents its cultural influences.
In the course of our research we give a comprehensive analysis about the genre and its effect too. A genre analysis verifies our secondary hypothesis in the first part of the research. Reality shows are substantial parts of popular culture, they are popular because they show the real world. The other part of the research is a media–effect analysis, whose purpose is to demonstrate that the media set up extremely reality show’s significance. Reality shows transmit wrong values, it is important because of young adults who adore these programmes. Stimuli from media may exercise an influence on our style, appearance, habits and values. It can prejudice our attitudes and identity too. Suddenly transpired actors may transmit wrong illusions.
As theoretical background this work uses the cultural studies of late modernity. The authors of these studies define media as the practice of everyday life. According to them the media’s most important property is to follow the ordinary person who compares and corroborates the difference between media and reality by his/her own experiences.



