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The Introduction of American Football's Economic Value into Hungary

The main aim of this work is to introduce a not so widely known segment into our sport life which is very rich in traditions. How is it possible to make a sport more popular? How can we take a well known and traditional sport to a higher level with the introduction and use of certain marketing tools?
USA, Wisconsin, Green Bay, Packers, Hungary, Baranya, Pécs, PMFC. Besides the demographic comparison of these countries, economical and statistical analysis are also have a main role in my work. Sport, as locally used product also appears in my work pointing to those additional services which can fill out a sport event to make it popular and wanted in the future.
With the use of marketing and other researches it is possible to introduce the potentials of sport for the future, because it is very important in our multicultural world to know and to admit others traditions and sporting habits. Nowadays more and more foreign students goes to Hungarian universities, for example the University of Pécs. In my opinion it would be great to introduce their traditional sports - according to their traditions and needs - to local people because other popular sports could benefit from them. In my work I'm seeking for methods in connection with American football which could help local sports to become more popular to people.



