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Alcohol consumption habits of the youth

The topic of our market research is to understand and analyze the alcohol consumption habits of the youth. We intend to know everything about it – when do they do it and why; how often do they consume alcohol and how much. We were also interested whether they know the consequences.
We had some hypothesis: we can see more and more teens consuming alcohol in clubs or on the streets. The influence of one’s family is reducing, the teens rather prefer the opinion of their peers. They also prefer the quantity of the consumed alcohol to its quality.
We used primary and secondary sources to do our research. We acquired primary information with the help of the quantitative method. We asked people to fill out our survey, both off and online. Our secondary information is originated from a drug study – to be more precise, it is under a section that deals with alcohol consumption.
The answers quite often were the same that we predicted, although we received some surprising answers as well. Therefore it is a vital topic in the world – and especially in Hungary - nowadays, because it is crucial to be aware of its effects and symptoms on young people, because this generation is the future of mankind.
All in all, we can say that most teens consume alcohol. As the diagram shows below, they started to consume alcohol on a regular basis at a really young age. It might have various reasons, but the most common one is that they want to prove themselves to others. The average age of those who answered is 18. It is surprising that they haven’t known all the consequences of alcohol consumption yet.
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