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The branded product is the best choice?

 The subject of the thesis is the examination of commercial branding. The survey was carried out nearby Tesco and Kaufland chain stores. The goal of the study was to highlight whether the consumers buy the own brand products of the above mentioned complexes, and also it assesses the level of consumer satisfaction regarding the price and quality.

 The commercial brands are spreading extensively in Slovakia Mainly, as a result of the recent world economic crisis there is a significant increase in the number of customers willing to try these products. The aim of the thesis is to examine whether the consumers are aware of purchasing own brands, and also their level of satisfaction when consuming and the extent of pricing has on their shopping habits. The data required is based on primary research by questionnaire query. 

 The date was collected by questionnaire query, which clearly indicates, that there is a high percentage of consumers buying and consuming own brand products.
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