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Be aware - The existence of consumer consciousness regarding dairy products
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Lots of stimulus and information reach the consumers every day, but which are helpful and which mean value for them before buy a product? They got a lot of channel to collect informations, but there is a question: how and how often do they use these? Researches prove, that the hungarian consumers need more information about products, but the companies’ informations are not enough or not the same that they realy need. It’s a long way to became a conscious consumer, because it needs a strong commitment and an active participation, however the number of hungarian conscious consumer is increasing. They search information consciously to make better decisions. Informations about the product from the production to the use would help to the consumers became conscious. My research focuses bio and non GMO dairy products and the consumers’ motivation, attitude and decision.



