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The analysis of the effectiveness of the „Sportolj 3x1 órát!” campaign among students in Budapest
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My aim was to analyze the effectiveness and efficacy of the „Sportolj 3x1 órát!” campaign among students of different universities in Budapest. The survey was made by questionnaire, but in order to more accurately understand the results, I did not just ask questions related to the test campaign. It was also my aim to assess how effective the campign was in getting the message across to the target audience and how it affected theri recreational habits. To this end, the analysis also has a part which dealt with the former sporting habits of the surveyed students and their opinions on healthy lifestyle. These results were compared to earlier, larger-scale studies in hungarian social research results.



