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The Secret of Apple, what makes Apple a lovemark?

Keywords: branding; lovemark; apple; brandbuilding
The main topics of my essay are the lovemarks and Apple, as a lovemark.
Nowadays the feeling oriented solutions are getting much more significant role in branding, because brands can not gain suistainable competitive advantages with only functional advantages. In my essay througout introducing brandmodels I analyse the different features between traditional marks and lovemarks through the example of Apple. In my work I have written about brand experience increasing marketing solutions and their impact on brand value.
I examine the features of the lovemark image of Apple with quantitative primer research among university students, and I looked for the answer what the consumers of Apple feel about their products with qualitative primer deep interview. The research shows us definitely that Apple consumers are much more loyal to their products because of their emotional effects and image features, thus they would not change their products to another brand even if it has the same quality features. In a long run this results in a loyal consumer layer to Apple, thus it give a leading position on the top lists expressing brandpower.



