
	[bookmark: nev]AMELITA GÓDOR
MA in International Economy and Business
MSc, 3. semester
Szent István University
Faculty of Economics Social Sciences
	






Supervisor:
	Prof.h.c. Káposzta József, CSc
dean, associate professor, SZIE GTK




Consumers’ deception in the food industry and food trade sector

In recent years the consumers met several examples of deceiving products on the market; among others, product labels with incorrect information about the date of expiration, the ingredients or the place of origin. It would be necessary for business organisations on a competitive market to provide correct and accurate information about the products; however, The Hungarian Competition Authority and the Hungarian Authority for Consumer Production have already initiated proceedings against supermarkets and food producers due to their deceiving labelling procedure. The proceedings are based on the requirements of the act about dishonest marketing practice against consumers.
In this study the working procedures of the Hungarian Competition Authority and the Hungarian Authority for Consumer Production will be introduced, afterwards I will present a discussion about the number of cases and penalties in different sectors (medicine production, cosmetics industry, the retail sector, the financial sector, telecommunication and airline sector). A detailed introduction and analysis of deceptions in food industry will be presented as well, by discussing case studies related to food security issues.
According to my assumption, food industry is a field facing a great challenge in regard to deceiving products. The aim of investigating case studies was to present the most common areas within food industry where misleading and deceiving products are most likely to occur. The conclusions and recommendations of my study will be based on these research results.



