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Marketing trick or reality? - Presentation of green marketing by a company as an example: ELMŰ
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The big question whereto I tried to find an answer in my study is related to the green marketing namely "Marketing trick or reality?". I examined what does it mean and how the companies apply it. I selected this topic because when I was a high school student I learned a lot about it and now I wanted to do something meaningful. Also excited that the “green” issue, which is announced by companies, has positive impact on the environment, or they only use this new trend to get higher price for their products.
The first part of my paper presents the theoretical background of environmental marketing. Include the definition of eco-marketing, it’s importance in the history, it’s purpose, it’s applicability, it’s advantages and disadvantages. Subsequently, the potential strategies for green and green marketing mix are presented. The end of the theoretical part is the presentation of environmentally friendly consumers. This is followed by my primary research, made from two perspectives. In the first part I measured the green marketing knowledge of young people by questionnaires. In the other part, I measured a sustainable company’s employees knowledge by using interviews.
In short, I believe that this is a subject that in the near future will be given more emphasis. Will be more widely known, recognized and a higher percentage of people will use it and the average knowledge will be also higher. Firms will also use green marketing more than nowadays. We still have to learn a lot in this area, but there is a huge potential we just have to live with that.



