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Analysis of the eating habits of students attending a higher education institution
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„Two Hawaii pizza, please. I’ll tell you the address…” „I’d like to take away a small portion.” „I’d like to have the menu of the day.” – Sentences that people say more often during their college years; or at least I thought so based on my own experiences.
After starting my higher education studies in 2012 I started having not only new courses but some new habits, too. My changig everyday life involved some new eating habits. Do all of us have this experience? What kind of things have an effect on this change? What kind of places do we prefer when it is time to have luch? Does the fact that we live in the capital or not has an influence on our eating habits? These questions and a lot of other ones gave me the idea of making a study on the eating habits of students in one of the campuses of the college I attend.
I also used the data and consequences of some previous studies on cosumer behaviour putting the most emphasis on consumer behaviour on food products. Moreover, I made a primer questionnaire study. Finally I set up some consequences based on the collected data.
I also made the restaurant of our campus be part of the study. This way the results can be useful not only for those who are interested in this topic, but also for the management of the restaurant to rationalize its operation.
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Reference: Pilgrim, F.J. [1957] The Components of Food Acceptance and Their Measurement. In: American Journal of Clinical Nutrition 5 (171-175. o.)
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