
	[bookmark: nev]ATTILA ÁCS
Graphics department, Graphic design
MA, 8. semester
Hungarian Academy of Fine Arts

	






Supervisor:
	Tamás Felsmann
Associate Professor, MKE




DAS identity



DAS is a marketing company deals with sales strategies. They look to consumer education as their personal commitment. DAS create purport, meaning and business mission for products. The owner of the company has the economic insight, and on the other hand she has innovative market solutions and many outstanding professionals help her work. Their work starts at the very beginning, when the product “born” until it enters to the target market. Furthermore DAS looks globally brand’s life stages and their effect to the society.
The main project was that I present the company visually to the available and future clients on the international market. My purpose was to create a strong visual sign, in which mutations the Innovation is the major buzzword. Other important aspect was that beside transparency, simplicity and monochrome, to find an individual communication channel for the brand.



