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Psychological aspects of design 

 
The main topic of the essay is the application of the psychological aspects of design. Design and psychology have redundant relations and these relations have various possibilities to be recognised. As an integral part of the art psychology the profound understanding of design is essential for the future's designers.
The introduction of the thesis is mainly about its objectives and the used key abstractions such as „design”, „cognitive psychology”, „experimental aesthetics”.

The discussion includes the adaptation of the theoretical background, the analysis of the previously established psychological principles and makes conclusions from the principles and underpines them with examples. The collected statements mainly refer to the society and especially to the individual. The opinions and hypotheses are based on the theoretical background and mostly deal with the diversity of individual, the aesthetic judgments determined by the human characteristics, the form of object and the content properties. The research investigates that if the aesthetic reactions to objects depend on whether social experience or socialization. How can we explain that some forms, colors, proportions evolve positive feelings within us, while others are negative? To answer these questions I used the assessed method by Mihaly Csikszentmihalyi and Eugene Rochberg Halton to process the research questionnaire responses to get a broader picture of the investigated issues.

After the above mentioned evaluation of the results of the research, the essay presents the relevant conclusions and suggetions. The end part is a summary of drawing of parallels between the current theories and the observed conclusions.



