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I, as a prospective marketing expert think that pharmaceutical industry faces lot of difficulties not only regarding observe laws, but also in terms of how to improve healthcare in term of minimize the number of potential patients due to the stabilized presence of adherence programs and maintain economic effectiveness. The main problem is arisen from patient and their medication, which cause a huge dilemma for pharmaceutical companies. In Hungary, significant numbers of people do not trigger the prescription, or which is even worse they buy the medicine, but do not take it. This phenomenon causes a problem for pharmaceutical companies and patients as well. The medicine of pharmaceutical companies won’t be bought and people won’t be recovered. Formerly, it was really hard to be able to control the therapeutically patient, but in the last years cooperation programs have been built between the patient, the doctors and the medical factories. This so called Adherence Program. This system has proven that it works in most Western_European countries, but this program was in a rough here in Hungary. The patient takes the pills as prescribed, these results less disease, less sick leave, doctors have more time for one sick person and there will be less pharmaceutical waste. All in all these programs are able to generate a positive chain reaction. It works in England, Germany and also in the United States, but in Hungary there are quite few obstacles to be overcome. I would like to investigate how patient adherence could be improved in Hungary and give advice which marketing tools should be more appropriate to help keeping Hungarian people in better health in an effective way.



