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The effectiveness of Gergely Bornemissza's Facebook messages
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The paper analyzes social problem based marketing on Facebook platform. The research is based on a promotional campaign for reading called ’Mozi a fejedben’ (“Cinema in your head”), a social marketing campaign.
The main objective of the research is to determine what makes social marketing effective on an online platform.
The research is separated into two methodical parts: a secondary and a primary analysis. The secondary analysis investigates effective messages according to earlier researches. The results of the secondary analysis underlie the primary analysis. The primary research then examines the perceptions of experts on the subject, before the factual effectiveness indices of the campaign are analyzed by quantitative methods.
As a result of the research, the author identifies three effectiveness factors when a social marketing campaign goes online: platform affintiy, communication goal-based content and relevant actors.



