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Rent prices in shopping malls
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The paper examines the consumer attracting ability of stores in shopping malls, and the appearance and internalization of the stores’ external turnover generating effects in rent prices.
Authors found that the more attractive a store is, the lower rent prices it can negotiate, and that benefit will be paid indirectly by the less attractive stores as a compensation. This is due to the phenomenon that the more attractive stores generate greater consumer traffic; therefore, increase the demand for other stores. Thus, this positive externality is internalized via the appropriately modified unit rent prices by the shopping mall which is operating as a local monopoly and multilateral platform.
In the paper, in a simplified framework, the authors created and compared two models of shopping mall rent pricing, of which in the first, externalities can be internalized and in the second, externalities can only be partially internalized.
In addition to the above, the authors also carried out the empirical analysis of the data of a smaller Hungarian shopping mall located in the middle of Hungary. They found that rent pricing was directly influenced by the size, profile and location of the stores, and network effects were only indirectly influencing pricing via the former variables.



