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Certain things won't fly away: Analyzing reference points in air transport
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The subject of our research is to verify the irrationality in the consumers’ decisions. The homo oeconomicus, which is set up by the acedemic economics, is not cover entirely the real nature of the consumers’ decisions. (according to the literatures of the past decades) During the consumer making decision, it’s essential to take into account several characteritics of the economic decision makers. Among the influential factors there is the previos experience about the product/service, which could later act as a reference point. During our research, we analyzed the services provided by the airlines.
We assumed that the spontaneous mentions of the consumers could contain reference points. In order to prove our assumption we did content analysis. Our database consists of 420 consumer review. These opinions are available on an online platform.
The focus of our research was uncovering the reference points, which appeared in the consumers during the flight. Our goal with uncovering the reference points in the past was to determine their real role in the future buying decisions.



