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CHANGING OF THE CONSUMER GROUP OF YOUTH BETWEEN 14 AND 18.
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My paper consists three main parts. First I would like to drive the dear reader back to the millenium, where I will observe how the consumption of youth have been influenced by different trends, social factors. What kind of free time acivities were the most common ones that time, what kind of products and services have been mostly bought by highschool students. Afterwards I will put the attention into the situation nowadays, and I will define, regarding the questionnaires filled out by students, how the trends, spending free time, product and service affinitives have been changed after the spread of internet. In the last part of my paper I will compare the first two parts together. With all of this work I would like to present how the consumer habits have been changed in the same age group between 2000 and 2014.



