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Cinema as a service
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The main goal of this paper is to explore the present situtaion of the market of cinemas and to prepare a service marketing-oriented analysis. In the first part of this essay can be found the interpretation of 4P and also 3P in point of the cinema as well. In the target of this analysis are situated the multiplexes of Hungary but as far as possible it will be represented the status of art cinemas, traditional cinemas and other multiplexes besides the Cinema City with showing development opportunities.
As part of the secondary research can be found a presentation about the present trends of going to cinemas. Viewing figures are available until 2011 by the ’Nemzeti Filmiroda’.
During the primary research I used three research methods to analyse this problem from different aspects. First I made an interview with Andrea Buda the Marketing and PR director of Cinema City Hungary to explore their position in the market of cinemas and their operating mechanism more deeply. In the next part I made two focus group interviews with two groups: one in Budapest including six undergraduates and the other one in Nyíregyháza with five high school students. The goal was to discover thoughts, experiences, ideas and opinions in connection with cinema. After the qualitative research I prepared a questionnaire using the identified information.
The aim of this paper is to summarize the development opportunities which were recognized during the research. Using these opportunities could turn the cinema into an attractive freetime activity and cultural experience for the target audience.



