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For the theme of my work, I chose the World Tourism Day and its marketing communication in Hungary.
My essay begins with a historical overview, following the origin of the world days, from the ancient times, until nowadays, explaining why they have become a significant part of our lives.
I dedicated the next chapter to the marketing communication, to the tourism marketing, and to those marketing communication tools, which are the most defining in the coordination of the world days.
After that, in the last chapter of my theoretical part, I focus on the formation and the most important milestones of the World Tourism Day. Then I examine the actions of each level of the Hungarian system, based on the yearly publicised press release of the World Tourism Day.
In the practical part of my essay, I present the results of my primary researches. First, I introduce my research plan, and then I evaluate the results, which are based on my online questionnaire and an interview. My questionnaire was filled by 150 people, who were more than 18 years old. The subject of my interview was Karina Faics, who works at the Hungarian Tourism Ltd., as a communication referent
During my research, amongst many, I received an answer for the questions, that how well do the Hungarian citizens know the event, how important they think its messages are, and which are the communication channels, that play the most important roles in their everyday lives, and through which they gained information about this world day. On the other hand, I also learned the organization’s, coordinating the Hungarian World Tourism Day, experiences about the last years’ actions, the feedbacks’ of the Hungarian citizens and about the marketing communication, the organization uses to achieve success for this event.



