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The attitudes of consumers at furniture industry

In my dissertation I present the importance and actuality of the theme, I also report the consumer's categories of its and the examined factors of previous internal researches. Based on these I made an own questionnaire and after that making a summarise I could draw the conclusion.
At the fast-changing competitive environment is going to be harder and harder for the small businesses, the medium-sized companies and also for the bigger companies in Hungary. These hard factors are China's strong breaking-through, the polish mass products' appearance at home market, the presence of grey market and black market, the lack of resources and the convenience of the European Union's regulations. The hungarian companies need an efficient strategy to be faced with the imminent danger. Learning about the consumers can make a keystone of these strategys. As long as the manufacturer and trader don't know their customers, it can be disadvantageous in selling.
Due to the mentioned, I made a research of the attitudes of consumers at furniture industry and I would like to present the results of it. 



