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The analysis of motivation factors and the attitude of Network Marketing

Keywords: The attitude of Network Marketing
In my study I represent the Network Marketing as a form of enterprise, which is really disputed networking subject in the last decades. Despite of the negative opportunities, the trade of MLM companies is extending in Hungary but especially in foreign countries. I constructed an anonym questionnaire to deeply recognise the personal opinions in this subject and to know the experience. Most people who took part in my research, is or was in connection with some MLM company. During the data processing I examined the questionnaire with several kinds of statistic methods and I analysed with the help of a computer programme. It was outstanding to see that networking people prefer in their life their personal development and self-education. However, in some case, the results disproved my waits, at the same time it can be said that most people have a negative attitude in connection with MLMs.



