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Analysis of the wine selection habits of the young generation
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Current young people will be the next generation of quality wine consumers, so the wine manufacturers should take notice of them. The objective of my study is to expose the literature of Hungarian wine market and consumption, and also to map the consumer behavior of the youth. I aimed to investigate how brand image of wine affects the wine selection of the youth. In order to reach it, I conducted an empirical research which analyzed wine selection habits of the young generation (age between 18 and 30). The literature review regarding the subject shows that the actual position of Hungarian wine market is still at the beginning and the wine consumption shows a decreasing tendency. I also submit some of the wine consumers’ segmentation methods, like Hoffmeister-Tóth and Totth’s segmentation according to the wine consumers values and attitudes. I have implemented a primary research, which consisted of qualitative and quantitative parts. I started my qualitative research with a professional interview with the leader of the local wine shop, to assess the main trends of the topic. After this I have conducted a small-group interview connected with an experiment, the sample included 12 people. The experiment consisted of a blind, a product and a mock test. The qualitative research were followed by online surveys on a 231 people sample. According to my qualitative and quantitative research, there are young people who prefer quality wine drinking and trying to express their indentity with wine selection.



