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Analysis of Abony Újvilág Mezőgazdasági és Élelmiszeripari Szövetkezet products’ mareting strategy

In nowadays’ eating habits healthy food consumption has higher priority. My thesis is based on this phenomenon, and seeks to present products from the Abony Újvilág Mezőgazdasági és Élelmiszeripari Szövetkezet products, in particular the Sandwich Abonett product. The company has marketed the product as a healthy alternative to bread, or to those seeking a healthier diet. I conducted a structured interview with the company trading assistant as well as a wide-ranging research on the eating habits of consumers and their experience with the product Abonett Sandwich Based on the results of my research, it can be stated that a large proportion of the respondents would like a healthier alternative to bread, and it seems that the Abonett products will find success in the marketplace.



