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Valuation of NBA franchises

I chose the evaluation of NBA franchises - as companies - as the topic of my thesis. During my research, I searched for the answer to why the prices calculated and published by Forbes every year and the real transaction prices differ, whether traditional company valuation models are able to capture the value of a company in this area, and whether it is profitable from the point of view of investors is an NBA franchise.
After exploring the necessary literature, I determined the methods by which companies of this type can be evaluated. The basis of my evaluation was thus the DCF and the relative evaluation model. After the historical analysis of the available financial data of the franchises, I produced the necessary parameters, with the help of which I could determine the market value of the companies using the methods of my choice.
The obtained results show that a single, traditional company valuation method alone is not sufficient to determine the value of NBA franchises, since many industries ignore specific factors that are important value drivers of a franchise's value. There is a huge difference between the sales prices and the real values, they do not correspond to the results of any model. From an investor's point of view, an NBA franchise is a good buy, as their value shows a continuous increase.
Overall, it can be seen that the methods learned in finance are not able to capture the value of a company very well in certain areas. On the face of it, it seems like an overvalued industry, but only traditional models are unable to capture value drivers that really drive market prices.



