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THE UNHEALTHY PRODUCTS IN RELATION TO SPORT CONSUMER'S ATTITUDE AND THEIR INFLUENTIAL FACTORS

Background: The study aims to analyze the sport-sponsoring of unhealthy products, as a marketing communication tool. The novelty of the topic is demonstrated by that sponsoring of unhealthy products, relating to various product types, appear at the most popular sport events.
Objectives: The most important aim of the study is to measure the attitudes and attitude-forming factors of four different product types with the help of the primer research. The two research questions, on the one hand aimed to (Q1) reveal the relationship of certain factors of health behavior – such as the consumption of typical unhealthy products – and the attitudes towards “unhealthy” sponsoring contents. On the other hand, they (Q2) referred to individual attitudes that most importantly shape these opinions.
Methods: The cross-sectional research was carried out with a quantitative, online questionnaire that was finalized after executing pilot research. After the data cleansing process, the sample was finalized (n=250). The questionnaire mostly consisted of 5-point single and multiple Likert-scales, the statistical procedures were carried out with the IBM SPSS 26.0 statistical software. The verification of the hypotheses was carried out via chi-square test, abbreviated one-way ANOVA, correlation-analysis, and linear regression analysis.
Conclusions: Based on the results, the consumption of unhealthy products, as a health-behavioral attribute, establishes the configuration of a more favorable attitude against “unhealthy” sponsoring. With the expand of these consumed product types, this attitude furtherly increases. From the attitude-shaping components most importantly, the conative (consumption) and cognitive (judgment of harmfulness) aspects have emerged.



